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“How to Engage, Educate and 
Motivate Your Audience  

with Video Ebook” 
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INCREASE REACH Video posts on Facebook have 135% greater organic reach than 
photo posts (Source: Social Media Today) 
 
ENGAGEMENT  Social video generates 1200% more shares than text and images 
combined (Source: SmallBizTrends) 
 
CONVERSIONS Including a video on a landing page can increase conversion rates by 
80% (Source: Unbounce) 
 
SALES After watching a video, 64% of users are more likely to sign up for a consult 
or buy your product online (Source: Hubspot) 
 
 
: 
 
 
 

Why Include Video in 
Marketing 
 



Create a Winning Strategy 

 
 

Whether you’re a small or medium-sized business or a 
nonprofit, you need to consider a solid video marketing 
strategy to grow your business by demonstrating your 
products and services 
  
Recent research found 33 percent of online activity is spent 
watching video, and marketers using video grew their revenue 
49 percent faster than non-video users because people simply 
love video.  
  
Let’s look at a five step strategy to get this done 



Step 1: Determine Content 

When navigating your video marketing content strategy, you 
need to find your ‘buyer’s pain point’.  Everything you script, 
film, and upload should speak to the pains and challenges of 
your prospective buyer. The content needs to answer his or 
her questions, resolve pain points, and provide targeted calls 
to action. 
 
This also determines your brand’s tone, which is very 
important when recording your videos.  
 
Will you be fun and entertaining, or does your ideal buyer 
prefer a serious, more professional approach?  
 
Remember, nothing is set in stone. Let your intuition be your 
guide. 



Step 2: Outlining Video Content 
The key to outlining the content in your video marketing strategy is to look at a 
calendar and determine your content schedule. How many videos do you plan to 
publish and at what frequency? Can you cover one video a week, or does two videos 
a month make more sense? 
 
Once you figure out your content schedule, you’ll want to diversify the types of 
videos you offer. In fact, there are many types of content from which you can choose: 
 
Educational videos.  Entertaining or humorous videos.  Practical or how-to videos 
Behind-the-scenes videos.  Tips and tricks videos 
Interview videos.  Recorded webinar videos.  Product explainer videos 
Customer testimonial videos.  Case study videos and more. 
 
When starting, choose two or three types of videos and create a bullet list or 
spreadsheet with proposed topics, a brief outline, and estimated length of the video. 
 
 Keep in mind that videos up to 2 minutes long tend to get the most engagement. You 
also want to make sure that each video has a specific call to action for your viewers. 



Step 3: Divide and Conquer 

Once you finalize your content strategy and publishing platform, you’ll need 
to delegate tasks to get the videos recorded. Assuming you have a team to 
help you, critical tasks will include: 
 
1)Writing scripts or talking points 
2)Setting up lighting and/or green screen 
3)Recording the videos 
4)Editing the videos 
5)Uploading the videos 
 
If you are a one-person crew, you can still make your video marketing 
strategy a reality, but you’ll need to plan and schedule these different tasks.  
 
From experience, I recommend blocking out a considerable amount of time 
(or using your invaluable weekend time) to prep and record in batches. 



Step 4: Upload your video content 
YouTube 
 
YouTube is the second-highest trafficked website in the world with over a billion users 
and more than 500 million hours of video content watched daily. YouTube is also owned 
by Google, so you are feeding content directly into the world’s most popular search 
engine, which provides an SEO benefit. 
 
 
Facebook 
 
Uploading videos to Facebook is advantageous if you have a substantial following on the 
social media giant. In fact, when compared to YouTube links, native videos on Facebook 
have 10 times higher reach. In essence, Facebook wants to reward you for uploading 
your videos to its platform. 
 
LinkedIn 
 
This is quickly becoming the platform to develop your credibility and expertise, 
especially for B2B businesses. You can develop a following and utilize premium features 
to broaden your reach. Plus, take advantage of the online learning content. 



Step 5: Keep an Eye on Metrics 
 

To help further develop your video marketing strategy, you want to look at 
metrics like: 
 
Total views 
Clickthrough rate (on email or social) 
Conversion (on landing pages or website) 
Social media engagement 
Likes 
Shares 
Comments 
Retweets 
 
Analyze the data to make informed decisions on your future videos. 
 
If videos have a high number of views but no engagement, then your topic is 
right but maybe your tone or messaging was off. 
 



Metrics “Continued” 

If videos have a high level of social media engagement, then your audience is 
telling you they want more of the same. If you see high levels of engagement, 
but your conversion rate is low, then maybe you need to bolster your call to 
action. 
 
 
If videos don’t have many views nor engagement, then you want to find new 
ways to promote the video like social media posts or dedicated email 
campaigns. If, after a second round of promotion, your video metrics remain 
stagnant, then revisit your buyer persona and reconsider your video topics. 
 
Again, pay attention to those numbers before you spend the time and 
resources to record your next set of videos. Measuring and analyzing will help 

you make a greater impact on your audience. 
 



Getting Started 

You  can record great content with your smartphone  
and easily upload it to your social media platforms.  
There are even apps available if you want to make  
simple edits.  
 
Video Editing: If you need to do heavy editing, adding B-Roll, or other 
graphics or banners, there are a number of free video editing programs 
available including Windows Movie Maker and many others, some 
online based. 
 
Lighting: It’s crucial that your subject is well lit. This may require having 
fill light. There are many low-cost led ‘Video Lights’ that can be 
mounted on a stand. Ideally, you’d want 3-point lighting but just try to 
avoid heavy shadowing.  
 
Audio Recording: If you’re filming within 4 ft of your subject, you 
probably do not need extra audio recording devices. However, pay 
attention to wind noise, street sounds, etc. Be in a quiet location. 



Storing Files for Easy Use 

There are many ways to store your files for later use including Google Drive, Drop Box, or Amazon 
Cloud Storage.  Keep in mind that video content does take up a great deal of space. 
 
If you’re using you smartphone to record video footage, I recommend any of these platforms as 
you can download an App to make storage seamless.  You want to make sure you create 
descriptive folders so you can find content easily when you’re editing your video. 
 
There are options that include unlimited storage capacity. This is also great for backing up files in 
case your SD Card malfunctions. 
 
Always back-up your SD Cards to a desktop,  
external hard-drive, or cloud storage.   
 
This also allows you to access your files  
from anywhere. 



Demonstrating Your Products and 
Services – Common Traits 

They tell a story: Your video needs to be branded. It needs put your 
product or service in context. That often means it needs to be shown in 
use, as a great example of your product — and why the customer can’t 
resist it.  
 
They are short: Aim to make a video at 30-60 seconds  (depending on 
the platform you’re publishing to). Yes, it’s hard to distill a message 
down to half a minute, but the best product videos make it look easy. 
Some audience segments will be OK with extra video length if you’re 
pulling on other emotional strings. 
 
They are human: The point of a product video is to increase relate-
ability between your brand and your customer. Text and images don’t 
get this across as well. You want the video production to show emotion 
and honesty — whether it shows actual people or is an animated video.  



Copyright-Free Resources 

If you’re every in doubt of a multimedia file being copyright-free, do not use it. In today’s 
landscape, there are many Attorneys that make their living detecting illegal use of 
multimedia online.  With the use of metadata and tags, detection is easy for them and can 
result in heavy fines. 
 
 
Audio – If you’re not able to hire someone to compose custom soundtracks, use Youtube 
Creator’s Audio Library. There is a large range of music available that doesn’t even require 
an attribution.  Music available under the ‘Creative Commons License’ can be used but may 
require an attribution.  There are online services such as ‘Pond5’ or ‘Premium Beat’ where 
you can purchase and license music for your project. 
 
Images – You can find many images at ‘Pixabay’ and other providers. One thing to note: 
Even if Google says an image is available to reuse, it still may be copyrighted. It’s important 
to do your due diligence and check into it thoroughly.  
 
Video Content – Often, you can find video clips on Youtube (or elsewhere) that is available 
to use under ‘Creative Commons’ or at pexels.com/video. Or, you can purchase low-priced 
subscriptions to such services as ‘videoblock’. 



Tips for Creating  
Great Video 
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Tell a Story 

Instead of being overtly salesy, an effective video tells a story. As the Digital 
Marketing Institute notes, businesses should utilize the emotive power of 
video by appealing to their customer’s needs and desires. 
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A little like how we are unlikely to click on an email if we’re not 
inspired by the subject line, an incredible one fifth of viewers 
click off a video within 10 seconds if they’re not interested in 
what they see. With this in mind, the introduction of the video 
is vitally important and should be made inspiring, entertaining 
and informative, to hook the viewer and encourage them to 
view the whole of the video. 
 
 

Make Sure the 
Introduction Stands 
Out 
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Create a Stimulating Title 

 By the same token, your video’s title should be stimulating and eye-catching 
in order to grab a viewer’s attention. Furthermore, by using relevant 
keywords in a title, the video is likely to show up on the search engines 
when viewers search for the topic. 
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Don’t Be Boring 
 

 
 

Who wants to watch a boring video? It goes without saying, if you want your 
business’ video marketing campaign to be successful, create exciting and 
inspiring videos that can never be considered boring. 

Shock / Educate / Entertain. If you want the viewer to pay attention to your commercial, show 

her something she has never seen before. You won’t have much success if you show her 

sunsets and happy families at the dinner table. The average american family is exposed to 

30,000 commercials a year. Most of them slide off the memory like water off a duck’s back. For 

this reason you should give your commercials a touch of shock and awe, a visual cue that will 

stick in the viewer’s mind. 
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Make it Mobile Friendly 
 
 

 
 

With more and more people using mobile devices to get online, it’s 
imperative corporate videos are mobile friendly. In fact, according to 
YouTube, mobile video consumption increases 100% every year! Marketing 
videos therefore need to be able to be downloaded and enjoyed on mobile 
devices. 
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Think About SEO 
 
 
 

 
 

Quite simply, Google loves video content and an effective video marketing 
campaign should have Search Engine Optimization (SEO) in mind. To ensure 
maximum SEO value from your videos, accompany the video with a well-
written description that is tagged with relevant keywords to help boost the 
video’s SEO. 
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Include Your URL  
in the Video 
 
 
 
 

 
 

Displaying your website address in a marketing video is a good way for 
companies to get exposure and generate traffic to their website through a 
video. 
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Educate Your Audience 
 
 
 
 
 

 
 

As the Digital Marketing Institute informs, one of the most powerful ways to 
implement effective video marketing is to educate viewers. Often videos 
that offer advice, information, tips and other informative content can be 
more effective than a solely promotional video. 
 
With legal clients, there’s a great opportunity with video to provide 
education allowing them to make an informed decision. For instance, the 
complexities of ‘Medicaid Planning’ could be explained prior to your 
meeting with a Video Tutorial. This can be done with many topics and 
provide everything from trial preparation to learning how to co-parent after 
divorce. 
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Make the Video More Atmospheric  
with Music 

 
 
 
 
 
 

 
 

Music is a powerful tool on video content, evoking a myriad of emotions. 
Don’t be afraid to use music in your video that fits the mood of the message 
and crafts a more exciting and emotive video. 
 
When you use music within a video, it’s  important to make sure it is 
copyright free with or doesn’t need an attribution. There are tons of free 
resources for music content that matches your video perfectly. 
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Include a Call to Action 
 
 
 
 
 
 
 

 
 

Similar to how all blog posts and content should have a call to action at the 
end, which invites the reader to take further action, such as signing up to a 
newsletter, or visiting a website, so too should a marketing video. Ask 
yourself, what do you want viewers to do when they’ve watched the video 
and then encourage them to do so without being overtly salesy. 
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Include Tutorial Videos 
 
 
 
 
 
 
 
 
 

 
 

Posting tutorials that are relevant to your niche is a great way to connect 
and engage with customers. Tutorials shouldn’t give away all your industry 
secrets, but should be enough to entice the viewer with informative and 
useful content, leaving them wanting to learn more. 
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Keep Them Short 
 
 
 
 
 
 
 
 
 
 

 
 

Online viewers often don’t have much time to spare before they’re off looking on a 
new site and at a new video. In this sense, shorter marketing videos can tend to 
work better than long ones. As Helen Klein Ross told Kiss Metrics: 
  
 
 
 
 
 
 
 
“The less you say, the more  
likely people are to remember.” 
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Pose Questions 
 
 
 
 
 
 
 
 
 
 

 
 

Strive to create engagement and conversation with your video by asking 
viewers questions. Ask viewers to leave answers to the questions in a 
comment section below the video. 
 
We’ve all seen examples of this. One of my clients filmed a series for his 
Estate Law Practice where he interviewed himself on camera. It was 
ingenious and created the buzz he was looking for to engage prospective 
clients. 
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Don’t Forget Production Quality 
 
 
 
 
 
 
 
 
 
 
 
 

It’s important a marketing video is produced professionally. From the 
camera work to lighting, edited to voice overs, it might be a good idea to call 
upon the expertise of a professional video production company to ensure 
the video is produced in a high quality. 
 
Engaging your audience quickly has never been more important. It’s 
estimated that you have 5-10 seconds to make that an amazing first 
impression. If that first few seconds is not mind-blowing, or at the least 
highly intriguing, the video will not perform as well as it could. 
 
Using professionals increases the likelihood that your video will product the 
results you need. 
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Provide Some Humor 
 
 
 
 
 
 
 
 
 
 
 
 

Not all corporate videos need to be serious. On the contrary, some humor 
can work well in generating more interest in your video. Vidyard gives an 
example of a humorous marketing video that proved hugely successful — a 
parody by cloud invoicing provider Taulia of the award-winning commercial 
series ‘Get Rid of Cable’ by Direct TV.  
 
As Vidyard writes: 
  
 “The video not only delivers  
a laugh, but this kind of humorous  
take on a B2B solution can really get  
your customers feeling connected  
with your brand and help you stand  
out in what can be a stuffy market.” 
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Embed Video in  
Landing Pages 
 
 
 
 
 
 
 
 
 
 
 

Think strategically about where you are going to place your marketing video. 
Statistics show that embedding videos in landing pages can raise conversion 
rates by as much as 80 percent. 
 
With video forecast to claim more than 80 percent of all web traffic by 2019 
and 90 percent of customers reporting that product videos help them make 
purchasing decisions, it is imperative companies create videos that resonate 
with their audience and ultimately help sell their services and products. 
 



Questions? 

How have you currently used Video 
 in your marketing strategies?  
 
 
                Plans? 
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FREE EXPLORATORY SESSION 

SCHEDULE NOW 
 

https://calendly.com/imagineroad 

imagineroad.com 

https://calendly.com/imagineroad
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